About Markets of Tomorrow

M A R K E I s Launched in 2022 as our flagship brand, Florida of Tomorrow has since
grown info our umbrella, Markets of Tomorrow—a powerhouse media

o F network reaching 10 million monthly people across Florida, New York,
Tennessee, the Caribbean, and Hotels of Tomorrow. Our mission remains
the same: to share engaging marketing content, without a paywall,
and amplifying brand stories that are shaping the future of our markets.
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CAMPAIGNS

We create powerful digital campaigns for our clients
by tapping into our network and channels:

e monthly welbsite articles

e collaborated social media posts

e highlighted newsletter stories

e website + newsletter banner advertisements

PARTNER

Maximize your event’s reach and use our brand’s
likeness when marketing and selling:

e Florida of Tomorrow Presents
e Event marketing

e showcased on our website’s homepage in "Events”

4 work

RESEARCH

We offer community-driven market research
and design validation through polls.

Our engaged audience of real estate professionals and
future-focused residents provides valuable insights into
Florida's market preferences and design frends, helping
companies like yours make informed decisions.

Outside our marketing,
we love building creadtive:

e powerful welbsite builds e development fence design
e qerial photography + video e social graphics
e graphic design
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"We're bringing a five-star, South Beach-inspired experience to the heart of the city.® said Lisgi
Mewambre, co-lounder and COD of ARC Realty Group
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Platinum Takeover Package Gold Campaign Package $2,000/mo One-Time Blast
monthly collab posts + markets of tomorrow 1 monthly collaborated post on our social media accounts collaborated post on our socials
monthly website articles/features 1 monthly website articles/features website article
weekly instagram + facebook stories 1 weekly instagram + facebook story instagram + facebook story
monthly highlighted newsletter feature stories + banner ads 2 monthly higlighted newsletter features
dynamic banner ad across all of our website pages + dynamic banner ad across all of our website pages

additional market of ftomorrow push

pinned post across profiles

Not exactly what you’re
official partner of tomorrow Iooking for?

featured spotlight article on website homepage
contact us to build a custom

campaign that fits yours needs.

monthly dedicated solo email blast
added to our tomorrow collection spotlight list

featured listing in our map of tomorrow



A PARTNER

- - Signature Partne
PICK YOUR CATEGORY OF TOMORROW EX: OFFICIAL INTERIOR DESIGN FIRM OF TOMORROW

BUSINESS SPOTLIGHT ON EVERY TMW WEBPAGE, INCLUDING CROSS MARKETS
BUSINESS SPOTLIGHT ACROSS ALL OF OUR SOCIALS

BUSINESS SPOTLIGHT SHARED IN EVERY BI-WEEKLY NEWSLETTER

BI-MONTHLY COLLAB SOCIAL MEDIA POSTS

BI-MONTHLY WEBSITE ARTICLE

BI-MONTHLY FEATURED NEWSLETTER STORY

PlIC
Our Partners of Tomorrow f
SIGNATURE PARTNERS
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NEWYORK

“TMW

OTELS CARIBBEAN

FTMW “TMW

FLORIDA  TENNESSEE
"TMW  “TMW

WE CONTINUE TO GROW

When you advertise with us, your website banners + posts can also display
concurrently in our other markets for expanded reach.

not enough? learn more about us, and brands we work with at www.offmw.com/media



